
 
 

 

Patient Engagement 
 Individualize experiences at every touchpoint  



Key Benefits 
· Understand the patient journey  
· Develop dialogue with patients 
· Discover patients looking for 

your therapy 
· Investigate and address 

adherence issues 
· Recruit and retain clinical trial 

cohorts 
· Manage assets 
· Develop and assess pilot 

engagement programs 
· Get more granular and robust 

segmentations 
· Partner with providers and 

payers to create a more 
connected patient health 
experience  

· Improve adherence for specific 
populations  

· Cultivate KOLs and patient 
advocates 

· Enable robust patient support 
programs 

 

Dell 360◦ Patient Engagement                
for Life Sciences 

    

 
Today’s healthcare consumers expect Life Sciences to meet or exceed their other digital 
experiences. They rely on objective, relevant information when they're making critical Tx  
and Rx decisions. And they need support. Yet, adherence and literacy remain challenging. 
Now more than ever, providers and payers are welcoming partnerships with life sciences for 
improving patient engagement.  
 
Transforming patient marketing programs 
The old way of marketing, push through, is vanishing. Today’s digital consumer expects you 
to understand them and meet them where they are—and they’re more mobile than ever. An 
astounding array of digital technologies allow life science companies to engage with 
consumers faster, more frequently and more directly. Social media, wearables, mobile apps 
and devices enable novel ways to connect with patients, collect data leading to new insights, 
and connect patients with each other.  
 
Take a wholistic view of the patient journey 
Dell Digital Life Sciences integrates health consumer and patient data from a multitude of 
channels to provide you with a 360º view of all consumer touchpoints. The cloud-based Dell 
Patient Relationship Management Platform delivers clean, compliant patient data through 
existing business rules and advanced analytics, including predictive analytics. Dashboard 
user-interfaces integrate with MicrosoftTM Office, offering robust analytic tools and report 
generation without reliance on IT. Security. Access  to the solution is simplified with an 
ingenious, highly secure single-sign on.  
Continuous Innovation Development and Dell's proprietary architecture, pre-configured for 
life science marketing operations, enables faster and simpler implementation. Dell partners 
with several leading companies such as SalesForce, evariant®, Vitreos™, CentraForce™, 
Veeva™  and other best-of-breed sales-enablement platforms. 

Effective 
communication 
requires 
rethinking the 
patient 
experience 
aided by robust 
analysis of a 
wealth of 
digital data  



Dell 360◦ Patient Engagement for Life Sciences 
 
Dell Digital 360 
Multi-faceted patient engagement solutions 
· Population Health Analytics  
· Customer Journey Mapping  
· Multi-Channel Campaign Delivery and Analytics 
· eCRM-Patient Support Module 
· Telehealth 2.0  
· Mobile Device Development and Analytics 
· IoTH (Internet of Things Health)  
· Social Media 
 
Why Dell?ss to patients through strategic  

Dell provides complete end-to-end support in your digital transformation throughout all phases—from discovery through patent 
expiration. We combine expertise in data, domain and technology; a commitment to open standards; and architecture configured 
for collaboration and growth. 
· Ranked #1 Worldwide Healthcare IT Services Vendor for 6 consecutive years by Gartner 
· Serves 7 of the top 10 pharmaceutical companies. 
· Established network of more than 500 technology partners and 14,000+ healthcare and life science employees 
· Supporting more than 4,000 healthcare providers, 100+ life sciences organizations, and more than 100 health plans 
· Enabling 500,000 physicians to connect with their patients 
 
Dell can introduce you to thousands of patients through our extensive payer and provider community. 
Ask how we can digitally transform your clinical, financial and technologic performance to speed innovation, lower costs and  
increase your ROI. 
 
Learn more. Contact: 
<Name> 
<Title> 
<Phone 1> 
<Phone 2>  
  


